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Climate Vulnerable Forum

Afghanistan, Bangladesh, Barbados,
Bhutan, Burkina Faso, Cambodia, Comoros,
Costa Rica, Democratic Republic of the
Congo, Dominican Republic, Ethiopia, Fiji,
Ghana, Grenada, Guatemala, Haiti,
Honduras, Kenya, Kiribati, Madagascar,
Malawi, Maldives, Marshall Islands,
Mongolia, Morocco, Nepal, Niger, Palau,
Papua New Guinea, Philippines, Rwanda, -

Saint Lucia, Senegal, South Sudan, Sri G eo po I It I Ca I ba Se
Lanka, Sudan, Tanzania, Timor-Leste,

Tunisia, Tuvalu, Vanuatu, Viet Nam and

Yemen.
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Civil Society Engagement in Developing Long-Term Strategies

Public Ownership of Product and Goal

Implementation of LTS needs societal behaviour change, success is more likely when there is
buy-in and willingness to act from key actors

Political Support for Effective Implementation

Policies created with civil society engagement are likely to be more sustainable in the longer-
term, beyond individual government legislation periods.

Robust Monitoring, Evaluation and Accountability

Civil society can hold leaders accountable to the long-term goals through targeted review and .

monitoring.
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Tipping point
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Investment and public procurement go hand in hand

Consumers are evaluating / prioritizing companies committed to reducing
and/or eliminating dependence on fossil fuels: Constituent demand

Government regulations will likely soon have an even bigger impact on
companies and their energy usages: Political power

Companies are seeing the advantage of investing in renewable energy
initiatives, and the possibility of financial savings: Financial backing

“Early adopters are building critical
advantage by being ahead of thls marke'
(The Energy Collective) C AN
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Normalisation narrative — bridge building
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Make it real to people

Know our audience

Not hippie or hipster — just common sense
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100%RE Taskforce — building trust!

Co-hosts Intergovernmental partners
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